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PLAYOFF SPIRIT TAKES OVER EDMONTON AND DELIVERS A $266 
Million economic boost 
Edmonton, AB. - Edmonton’s Spirit. Canada’s Team. The World’s Stage.  

Explore Edmonton is proud to celebrate another unforgettable Stanley Cup run - one that drew national 
and international visitors, put a spotlight on Edmonton, and left a lasting mark on our visitor economy. 
 
While the final result was not what we wanted, the 2025 Oilers playoff run was a triumph in every other 
sense. With a total economic impact of $266.7 million the 2025 Stanley Cup Playoffs showed the world 
why Edmonton is the place to be, showcasing everything we have to offer, from our world-class sports 
scene in the heart of ICE District to our vibrant and diverse dining and entertainment industry.  
 
“Sport Tourism matters because it creates an incredible energy that people want to be a part of and travel 
to experience,” said Traci Bednard, CEO and President of Explore Edmonton. “The impact of the Oilers 
playoff run was seen, felt and heard in key markets across the globe for a two-month long playoff run. 
That’s an incredible spotlight on Edmonton’s businesses, restaurants, and attractions resulting in a direct 
impact on the visitor economy.” 
 
Major sporting events like this draw millions of new dollars into our economy, support hundreds of local 
businesses and generate thousands of jobs from hotel workers to bartenders to Uber drivers. 
 
Over this year’s playoff run, 80,000 overnight stays were recorded—proving that people aren’t just 
watching Edmonton, they’re coming here to experience it.  
 
While all eyes were on Edmonton, Explore Edmonton launched a marketing campaign titled “Our Time” 
that gained visibility from local, national and international markets. It has garnered a total of 1.3 million 
organic social impressions to date and an additional 2 million views from billboards strategically 
placed in Florida.  
 
“Explore Edmonton took part in Edmonton’s playoff spirit through campaigns that covered all corners of 
the city with the support of local businesses and community organizations who shared in the excitement,” 
said Traci Bednard, CEO and President of Explore Edmonton. 
 
The campaign’s impact was boosted locally through the activation of over 100 ‘hype hubs’ – local 
businesses and community organizations who displayed and distributed nearly 10,000 Our Time posters 
to fans, adding to the playoff energy and encouraging the city to rally behind the Edmonton Oilers. Explore 
Edmonton will continue to build on this momentum to encourage visitation to our city with nationwide 
billboards thanking fans for cheering on Canada’s team and highlighting Edmonton’s designation as one of 
Lonely Planet’s top 10 cities to visit in 2025.   
 



 
From the Fan Park to the Moss Pit, from hype hubs to watch parties, the city was buzzing with energy, pride, 
and orange-and-blue everything. Edmonton didn’t just host hockey fans. We hosted a moment.  
 
"Edmonton is home to some of the most passionate fans in the country. For the past two months, this 
excitement and love of hockey was on full display across our city and around the world," said Mayor 
Amarjeet Sohi. "Our quest for the Stanley Cup not only infused a sense of pride in our community but had 
significant economic benefit. Sport tourism is a multi-billion-dollar industry and continues to be a 
significant strategic opportunity for Edmonton to capture and benefit from the growing market and 
economic impacts." 
 
It’s more than hockey. It’s momentum. The Oilers’ run was an opportunity to show the world why Lonely 
Planet named Edmonton a top 10 city to visit in 2025, profiling a city alive with culture, energy, natural 
beauty and the ability to host major moments on a global scale.  
 
Key Stats: 

• The 2025 Edmonton Oilers Stanley Cup Playoffs drove a $266.7 total economic impact in 
Edmonton. 

• Crowds of up to 30,000 were drawn to Edmonton’s downtown on game nights. 
• 80,000 overnight stays were recorded in Edmonton. 
• There were three fewer Oilers playoff games this year compared to last year, two fewer home 

games and one less away game.  
 

• Explore Edmonton’s marketing campaign resulted in: 
o 1.3 million organic social impressions to date 
o Nearly 65,000 landing page views 
o 10% engagement rate on paid digital marketing campaign ads in Canada 
o Over 10,000 "Our Time" signs distributed within Edmonton, across Canada and all the 

way to Florida 
o 2 million+ impressions on billboards strategically positioned in Florida 
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